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®

Last 30 Days v Aug 27 - Sep 25

36,143

Views
Instagram Performance : 36143 View from ads. 99.6% from ads
Account Reach : 19621.

0.1% 99.9%

Followers Non-followers

And Total Profile visit is 127

Accounts reached 19,621

Audience ®

o Currently unavailable due to a lack of data needed to
N .
provide a value.

Profile activity ®
vs Jul 28 - Aug 26

Profile visits

External link taps




Video Play: 32514.

25% of Video Played by 8363
50% of Video Plays by 2901

75% of Video Plays By 1798
95% of Video Plays By 1307

(%) Video performance 10f 1 ads
See how many video plays occur at key moments in your video.

Video plays @ Video average play time @
32,514 00:02

New Leads ad
Video length: 00:14

100%
80%
60%

40%

[2seater

¢-100 65000 mE

FLASH
SALE 0% P o - -
00:00 00:05 00:10 00:14

B Video plays by timestamp & Milestones

3 Milestones

Video plays at 25% @ Video plays at 50% © Video plays at 75% @ Video plays at 95% ©
8,363 2,901 1,798 1,307



Compare to women men dre more
likely interested in OKKO Space

Men : 59%
Women: 41%

&% Demographics ©y Platform

Age and gender distribution All v Results
30
25
20
15
10
| L n
R s = [ J—
1317 18-24 25-34 35-44 45-54 55-64 65+
B Men @ women
59% (40) 41% (28)

Cost per result: ¥38.74 Cost per result: 29.73



28 Demographics @ Platform

People are watching more in Instagram Fiacement perplatform B Reech v W Resuts Device type

20K 70 Mobile and desktop

and Less in Facebook

Mobile and desktop v

60
15K 50 About placement results
Ad delivery is optimised to allocate
your budget to the placements likely
40 to perform best with your audience,
10K based on your targeting and bid
amount.
30
Learn more
20
5K
10

, mmil B T SR CRp—

Facebook  Instagram Audience.. Messenger Oculus WhatsApp

B Reach [l Results

* ¥You mav see low deliverv of ads ta the Facehnok Stories nlacement until it's available to evervone wha tises Facehonk



From 3 September we got Total
Leads at Cost per lead 35 RS. Amount

Spent 2388Rs on Ads

Performance overview

On-Facebook leads @

68

On-Facebook leads

27 Aug

@
3 Sep

Per on-Facebook leads

335.12

B on-Facebook leads

@
11 Sep

%

(7) Historical edits

Activity types: All w

Amount spent @

32,388.03

18 Sep

=% Customise

@

@
25 Sep



Plan

25% of Video Played by 8363 which means we need to work hard on our
Creative make it more engaging to users
Need to Reduce Cost per Lead.

Focus on Getting more Leads




Thank You



